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NOTICE: You Do NOT Have the Right
to Reprint or Resell this Manual!

You Also MAY NOT Give Away,
Sell or Share the Content Herein

© 2015 Copyright DrewLaughlin.com. All rights reserved. No part of this book may be reproduced or
transmitted in any form or by any means, electronic or mechanical, including photocopying, recording, or by
any information storage and retrieval system, without written permission from the author, except for the

inclusion of brief quotations in a review.

Legal Notice

The information presented herein represents the view of the author as of the date of publication. Because of
the rate with which conditions change, the author reserve the right to alter and update his opinion based on
the new conditions. This book is for informational purposes only. While every attempt has been made to verify
the information provided in this book, neither the authors nor their affiliates/partners assume any
responsibility for errors, inaccuracies or omissions. Any slights of people or organizations are unintentional.
You should be aware of any laws, which govern business transactions or other business practices in your

country and state. Any reference to any person or business whether living or dead is purely coincidental.

Every effort has been made to accurately represent this product and its potential. Examples in these materials
are not to be interpreted as a promise or guarantee of earnings. Earning potential is entirely dependent on the
person using our product, ideas and techniques. We do not purport this as a “get rich scheme.”

Your level of success in attaining the results claimed in any of our materials depends on the time you devote
to the program, ideas and techniques mentioned your finances, knowledge and various skills. Since these
factors differ according to individuals, we cannot guarantee your success or income level. Nor are we

responsible for any of your actions.

Any and all forward looking statements here or on any of our sales material are intended to express our
opinion of earnings potential. Many factors will be important in determining your actual results and no
guarantees are made that you will achieve results similar to ours or anybody else’s, in fact no guarantees are

made that you will achieve any results from our ideas and techniques in our material.
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Other Products

Client Getting P.L.A.N. - Discover how to get all the clients you can handle
without cold calling or spending a dime on marketing.

http://ClientGettingPlan.com

Marketing Consultant PLR - If you're a local marketing consultant and you want
to really increase your income then using pre-made content is the fastest way to
reach your goals. We have tons of done-for-you products that you can use in a
matter of minutes to help grow your business — and your client’s business as well!

http://MarketingConsultantPLR.com

Sales Training Weekly - Even if we don’t want to admit it we are ALL in sales.
We only make money when we sell our products or services. It's really that
simple. If you want to get better at selling then check out our site of over 52 bite-
sized lessons that will help you close more deals without any pressure.

http://SalesTrainingWeekly.com

15 Ways to Offer Proof
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1. Post a screenshot.

Examples:

®* Post a screenshot of your PayPal account to show proof for an
online marketing product.

* Post a screenshot of your top Google rankings for competitive
keywords to give proof of your search engine optimization
expertise.

* Post a screenshot of your Twitter account to show how many
followers you have.

2. Show a video that offers proof beyond that of a simple
screenshot.

Examples:

* Post a video of you logging into your ClickBank accounts to
show your affiliate sales for an affiliate marketing product.

* Post a video of you installing software to show just how easy
it is to install and customize (even if the buyer doesn’t have
any technical know-how) .

* Post a video of you logging into your bank account to show
proof of income for a real estate flipping course.

3. Show a “results” video.

Examples:
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* Post a video of a dog doing tricks for a trick-training
product.

* Post a video of a couple dancing beautifully at their wedding
to provide proof for your “how to dance” product.

* Post a video of you (or someone else) doing a heavy bench
press as proof of a strength training course.

4. Show "before” and “after” videos. (These are more
compelling than static pictures.)

Examples:

* For a “do it yourself” home project product: Show a video tour
of an old kitchen. Then post the “after” video that shows the
newly remodeled, beautiful kitchen with new cabinets,
countertops.

* For a “do it yourself” restoration product: Post a before
video showing a rundown (but classic) car. Then post the
“after” video of the newly restored car.

* For a golf product: Post a video of someone teeing off
repeatedly (but not doing very well). Then post an “after”

video showing the same person driving the golf ball long and
hard.

5. Get an endorsement from an authority figure or expert.

Examples:

* Get one or more doctors to endorse your book on dealing with
Alzheimer’s Disease.

* Get one or more police offers to endorse your self-defense
training guide.
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Get one or more psychologists to endorse your book about
beating anxiety.

6. Post "before” and “after” pictures.

Examples:

Post before and after pictures to show how your hair-care
product turns dull, lifeless hair into beautiful, shiny and
full hair.

Post before and after pictures of scrawny young men who
“bulked up” and got muscular using your bodybuilding product.

Post before and after pictures showing poodles with unruly
hair transformed into perfectly groomed pups (as proof that
your “how to groom a poodle” product works).

7. Post testimonials that offer compelling proof of whatever
claim you’re making.

Examples:

Your claim: Even average cooks can create gourmet meals. Your
proof: Post a testimonial from a satisfied customer of your
African recipe book who raves about how easy it is to cook
these recipes.

Your claim: You don’t need to bend like a rubber band in order
to enjoy yoga. Your proof: A testimonial from a woman with
arthritis and limited mobility who’s enjoyed the benefits of
yoga using your product.

Your claim: You don’t need to have the money to buy real
estate investment properties. Your proof: The testimonial from
a satisfied customer talking about how he bought his first
property with no money down.
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8. Get video testimonials.

Examples:

Hold a local marketing workshop and pull aside participants to
give video testimonials. These testimonials can then be used
to sell the workshop DVDs.

Post videos of unlikely people getting results. For example,
post a video of a grandmother winning a video game versus a
teenage boy.

Post videos of satisfied customers giving their testimonial
for your juggling product.. while they’re juggling.

9. Support your claims with statistics.

Examples:

No method is guaranteed. But 89% of the couples who used these
fertility strategies became pregnant within three months..

Most people get a lousy 34% retention rate. But when you use
the strategies outlined in my book, you can expect your
retention rate to rise to at least 67% -- and maybe more!

You can expect a 339% boost to your conversion rate when you
use an ecover graphic. And now you can make your own ecovers
using this incredibly easy to use software!

10. Offer social proof using numbers.

Examples:
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* This is the #1 book on the New York Times bestseller list for
six weeks straight - half a million copies have already flown
off the shelf..

* Find out what 7222 of your fellow farmers know about growing
high-yield corn!

* Over 37,991 other people have used these car-buying secrets to
save an average of $1794..

11. Show real-time proof that your strategies work.

Examples:

* Let me prove to you right now that this works. Bring your dog
in the room, briefly make eye contact, and then let out an
exaggerated yawn. Did you see his reaction? Did you notice
that he perked up because you were finally “speaking” his
language?

* Here, let me give you just one tip to prove to you that these
tension-releasing strategies work. Take a moment right now and
smile the biggest, goofiest grin you can. Keep going. Do it
for 30 seconds. Try to make it even bigger, even goofier. Ok,
what happened? How did you feel? You instantly felt better,
right? That’s because..

* T guarantee that you can use this software to uncover at least
250 long-tail keywords in any niche. In fact, you can try it
out right now for free. Go ahead and enter a broad search term

in the form below and hit enter...

12. Offer case study evidence to support your claims.

Examples:
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* Let me share with you a case study of how this young man pulls
in $5338 each and every month using these passive income
strategies..

®* Here’s a case study that shows you how one woman used the
strategies in this book to successfully juggle taking care of
her small children and her elderly parents..

* We put Jack alone in the Alaskan wilderness for 30 days - just
look at what he learned about living off the land..

13. Show real-time information about other customers, your
product, or some statistic.

Examples:

* Show on real-time counter on your site that shows how many
other visitors are currently on the site. For example: 18,398
other mothers are viewing this site right now..

* For a product that shows women how to recognize dangerous
relationships: Post a “ticker” that updates every few seconds
to indicate every time a woman is physically or mentally
abused by her partner.

* Post a scrolling margquee that announces new customers as they
join (first names only). For example: “Welcome John from
Dallas, Texas!” .. “Welcome Mary from London, England!”

14. Provide audio testimonials.

Examples:
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* Provide audio testimonials from satisfied customers about your
“how to teach a parrot to talk” product. Be sure every
testimonial includes a clip of the bird talking.

* Post audios of satisfied customers first giving a testimonial
and then offering a singing sample for your “how to sing”
product.

* You get testimonials from satisfied customers for your “how to
tell a great story” product - each testimonial includes short
story from the customer.

15. Provide "lifestyle” pictures.

Examples:

* Post pictures of your beautiful home and expensive sports car
as proof of how you can live when you get your online business
up and running.

* Post pictures of you and your gorgeous spouse as proof that
your “how to find your soul mate” product works.

* Post pictures of you next to some of the most well-known
landmarks from around the world (as proof of taking luxury
vacations on a shoestring budget) .
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